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Abstract

In the current landscape where agricultural branding strategy and digital economy are deeply inte-
grated, live-streaming e-commerce has emerged as a pivotal engine for driving brand innovation of
agricultural products and facilitating the digital transformation of agriculture, leveraging its dis-
tinctive strengths in interactivity and immersive experience. This study systematically examines the
intrinsic mechanisms and practical pathways through which live-streaming e-commerce empowers

XEF|IH: AXks. HE EIBRAER S A R LR FD]. TR VTS, 2025, 14(12): 1127-1132.
DOI: 10.12677/ecl.2025.14123967


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14123967
https://doi.org/10.12677/ecl.2025.14123967
https://www.hanspub.org/

AT

the brand building of agricultural products. Theoretical analysis elucidates a comprehensive value
transformation framework encompassing brand awareness enhancement, image shaping, trust re-
inforcement, and market expansion. Empirical investigation based on the case of Hailun soybeans
in Heilongjiang Province demonstrates that a live-streaming model integrating governmental cred-
ibility, professional authority, and quality visualization effectively facilitates brand value elevation.
Furthermore, this research constructs a strategic framework from three dimensions: multi-stake-
holder collaboration, full-process operational optimization, and systematic safeguarding mecha-
nisms, thereby providing theoretical foundations and practical guidance for agricultural digital
transformation and rural revitalization.
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