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Abstract

Short video marketing has become an important means for e-commerce platforms to improve con-
version rates. With short, concise and impactful content, brands can capture users’ attention and
stimulate their consumption desire within seconds. Meanwhile, the platform’s algorithmic recom-
mendations can accurately match potential buyers, enhancing the efficiency of exposure. This study
aims to explore the specific impact mechanism of short videos on e-commerce conversion rates and
provide empirical references for e-commerce enterprises to optimize their marketing strategies.
The study analyzes the core mechanisms of short video marketing and its specific impacts on e-
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commerce conversion. The conclusions show that short videos enhance brand awareness through
visual content, stimulate purchase intention through emotional scenarios, and optimize user reach
paths through algorithmic recommendations. The synergistic effect of these three aspects signifi-
cantly promotes the improvement of e-commerce conversion rates, making short video marketing
an efficient driving force for current e-commerce growth.
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