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Abstract

In the current era of rapid development of the digital economy, the demands and consumption pat-
terns of people’s daily lives are constantly evolving. E-commerce platforms have become key carri-
ers of economic activities due to their characteristics such as easy dissemination and easy ac-
ceptance by consumers. However, due to the current incomplete legal regulatory system for e-com-
merce platforms, problems such as legal risks in business models, product quality defects, and dif-
ficulties for consumers to protect their rights have emerged. Therefore, it is urgent to improve the
legal regulatory system for e-commerce platforms. This article deeply analyzes the multiple practi-
cal dilemmas faced by the legal regulatory system of e-commerce platforms, including unclear def-
inition of regulatory subjects and responsibilities, backward regulatory technical means, cross-
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border e-commerce regulatory difficulties, and incomplete laws and regulations. In response to these
problems, this article proposes strategies such as clarifying regulatory subjects and responsibilities,
strengthening regulatory technical means, enhancing international cooperation in cross-border e-
commerce regulation, and improving relevant laws and regulations, to ensure that they steadily pro-
gress on the track of the rule of law.
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