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Abstract

Based on the 2018 China General Social Survey (CGSS) data, this paper, in the context of the rapid
development of the digital economy, systematically examines the mechanism and effect of internet
usage on household consumption levels and consumption structures from both theoretical and em-
pirical dimensions. The research findings are as follows: Firstly, internet usage significantly boosts
household consumption levels, with the average consumption expenditure of internet-using house-
holds being approximately 35.7% higher than that of non-users. Secondly, internet usage promotes
the upgrading of consumption structures, increasing the probability of residents’ consumption pat-
terns shifting from subsistence to development and enjoyment by about 6.7 percentage points. Fur-
ther heterogeneity analysis indicates that the consumption promotion effect of the internet is more
pronounced among younger and higher-income groups, but there is no significant difference be-
tween urban and rural registered population groups, which reflects the inclusive nature of digital
dividends. Mechanism analysis reveals that the broadening of information acquisition channels, the
accumulation of social capital, and the modernization of consumption concepts are important path-
ways through which the internet influences consumption. This study not only provides new empir-
ical evidence for understanding the microeconomic effects of the internet in the context of the digi-
tal economy era but also has significant implications for formulating public policies aimed at un-
leashing residents’ consumption potential and bridging the digital divide.
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1. 518
11 fARERSEEREL

R TFRVED RN AT ST, DU 5 AR M B 450 IR IR % 5 58 4 & RV 9% 07 X
598 A o AR b [ LB 4845 2 A (CNINIC) R A (1565 51 9k BB 48 8 R e 435 ) [1]
BE 2022 4F 12 A, KEMZIGYIH - IBIA 8.45 12, 5 W REEARRT 79.2%. 2022 4F, Ax[E M FR4&H0
ik 13.79 F34Z7C, [FIEEHEK 4.0%, Hako i o i R AU L E RS, R R DO RE A R
HEG|E, PUEHEFE A,  EIN A I I RS B TR PR Pk B VA DL R AR TS S
I S U R0 RO SR AT . SR, TERO/MARE T, BT R B 2 A v AR A R =0 B R v 2R
TR BE BN, FHOCHT FE G ZR 0. CGSS n) 46 o oA B B2 & 5 B f v 1 2080, 1% —HR 20 AR IR
1T BRATTA AR A RN FE AR TEL TP IO ar i 3 5 P o Y T R i RV B U SR N ZE LA . AR R
&, TERS MR, JE R BB S, B sh b 7o, O RERY, W&WY. 7
2 ST A LT A DG B LR A P R H 2 — o DR, ¥ EL I FH AR Dy R Y 2 AR AR
B HA AT SRt b E i A SR B (CGSS)Y E N —TAUR I 23 A A 2, AN BB B v
HPAT N, (BRAENFEE ML SR ST A%, AN “HEMNEH” X—2 54 EIaYiEs) ik
BT NAT AVIN, (R RET 7T B RS 1 9 (057 Ja R AL T — S vl 47 B ER AR A 50 Lt
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FERH SR, APAR BT TR LIRS 5 R AT 5, Wi ik
BN ST BN SR R T KA R 1 B I HE R S IR SE LY s R
FETAFAERE IR S PR 7 0 IR BB IR AN AR I, AU BT AR F R 22 G OO AN, XA “ XU
W WORIERGR S (EEEE PR IR R AT RIS

1.2. MIRERS8IFHZL

AHFFRH CGSS2018 “Eidl, #4 “ IR " MO MAS 5N R IAERE T, RoiH 5
03 o R T SRTE R S BT SRR TR A A B YRR, (HRE T R B A ELIR R R T
e A B B A, AR T BN R R B AR A ok R TEL BB IO {8 0 SR RO . AR T TT BEAE AR N L
RATH A TF I H R0 Hedf , CGSS2018 Hrdfa FoAT B vy (K AR« ReUE PERA AW T ol R BN, HL LA
RARIF AL T b E R Bl B R A LS BT G OB Y, R R A I AR A

AU BRIk EAADUAE LUR = A5 55—, fERTTILM L, RS Lk R 2 i s
AT, GUFT VR HeRE TIPS A S R BB AR ORI B IIE A SR AR 8%, #Rs 1 LI AT I
i R A R K B I AR IE AR, DR WP CER A TR LA . B, R b, 4
FRTHSHE. FELH AR Ay, REEE 7B IR f T & R 2 2 EhLE, 6
AR EFEZREENLE] . T SRR GRS S IE AL, Dy R AR v r T 9% A 5 RN 2
L7 oM AR . =, EBCRE L, TR AR, ST B R R R
BRI, R )2 T3 o A e R R (R RV 9 B REIBUE ROV 2RI 0, R SR BT I E BOR SR A TS
UEAR A o FEAPENLERIANE BB IR, DB A i SR 2 D RN I 1 SE D 4 (K AR AR - 28 =,
FEBCR S X b, TRt ai R, - 7 BA SRR R p A BRI, R 2 dnr i it % e vl
PR P R RO R B T, AR S ER T  f E BUR SR T SRR -

2. IR SMRERE
2.1. BEEMISIEEERIRIS A

AHITFE A 0o £ T VR IR ELIR W A FH 5 D9 2 5 v 8 55 (PR ¥ 9 RO TR 32, i o WL R SR Y
Wi % A PRV B AT S 4 o SLERSEA E BR TS B A . FOARRGVEIR K T R ST CE R

211 ERAXHEREBRHELENERINGE

£ G078 B 3% IS BASKE R i 2931 9% 03 0% 0 i) o 304 9% 3 A HE D SR SRR, A A T I
i TR TS AT RE SRS BT A NS, Xgm V58I AR, JEaTReMIdI 2. IR, Rl
B &, @l s KRG ERE . BaRSEEGe )1, WORH AR T 9% 115 B 44 54 (Bakos, 1997)
[2] 78 P v DA AT 3 i L2 A D F P SRR AR i TE4EME B, AT S AR5 B AR R (Zhu
& Zhang, 2010) [3]. XFiE BB LS, AMUAEF: T R SR ISR A HERa I, SEEHEENE, @il R
SRV TR TR IR SR I, P REIUR LI TE R EGHT I 9 T SR, AN AT RE R B bR Y o R
Ko Bk, BRI, fERBNE —m8UE BRI RTEE, JoH P 0L k08 v Jaidid l o & 1S B
ieeds LASE .

2.1.2. FAREEZEE(TAM) 5B ERA

LB I 7 R RO, R S PR R SR A O, HL S IR P AT A FE X — BRSO R
21, Davis (1989) [414 H B ARIL AR HY, AMAXS FrHoR AT Sy A S e vee , i s e
SO BN BHA FITEAZRN 2 FIPE PS5 IO 500 o HEREVE 2 A — Al R A TR BOR N AT, ek
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Y[R LRI — AU . DA PRI s e Bh B SR SE . B2 T b 58 O ) AR 2 A (RD
il FH LR T 65 B8 2 R ) 3 RS2 M A4 0 R R (8 T R JEAAT Ty AN S 2 B RFAIE AR (B A TR A
HAEACT BN R IR AR RGPEZE, IX0] RE T 2R W PR R FE AR FE AN ], a1
A TLIDE RO PR Btk R S 0 R A e B

2.1.3. BFESHNEESERNELE

HE TSR TERE TFE, RRHMEERNAET RS, et uE R E QEHsMME, X2 TN
eI THE A F I EESA . 1ok, s AR ST I ROR, ARt At
G IR, PR A AR AR B4 88R (Brynjolfsson & Smith, 2000) [5]. Hik, HLIE T4 28 7 W B £ SR (K FR#1),
REME SR UL AT R ARG IR S e B2 FEPE, Rl 2 M. KRR M, TR IR 1 4% G 423 T6i2:
T /2 1 9298 /1 (Brynjolfsson, Hu, & Smith, 2003) [6]. 3, LRI ALYMER] . EHE ) SO AIRECIE 2 K
M55, RUEFEAK 7 0G0 (8] A FIAR T A, BIH SRAE RIS . thah, RSP Sl W AHERE .+
LA, BEAMEBEWET FRER, wTRe s i 2 B A A g 7 A rE . 28 bRk, T
A A K 2 AN R &, 2 HA RN IA . EBZ . WRER NS5 %52
BELR], BRI FEE R T K TR 9 S50 AR AL .
2.2. iREREREY

FET FREG T, AWFFME BB B R R B K E ST RS S AR g
Bk, JRPEH PR AR

H1: T A 52 A T B /KA 0 3 14 AE ) 52

HIRHES: HEMEHZTETEANERTG, EXRERMNHE. BFEE R EEEN RS,
XA H P R )0 A B B T RE R S st o [RIE, A5 S BT SR IV SR AS O 1Y 5 DL AR
R TR OR, WAL ERHE T BIE R K. Bk, BATHNE, fEs AR RE, B
FEEH BT KPR B E & TR KR

H2:  H I 0 SR E Y 2 45 M TH A S 3 1 IE TRl 52

HIRHES: HEPFEEX. BIE. BE . RIEERSHEE T L S . MR & B gtss e
REE, HCKERN” FMNFEG SO, BGRE T REZEZANE RN T REE. T HAES K
JETEZE Gy e, 7 MR LI e e 5 ARSI HES) ST S N DUE AR o 1, M E R IR
(R J 2 T B AR

H3:  ELIE N FH AR YH 2 S80S AR LR R S

BT AR BU A H AR RGN RE 77 A L T 3R as B RE 0 EAFAE 22 5, LRI (1) 9H 9 RO vl e -k
BIR. BETHARB R F g B, AT B Bk

H3a: T XA FH 1 3 2 A2 3k S80S A A 2 B A o B o

HIGHES: FRBEAEE B AE R TERSE, SHHE ARG ) r ka2 R
[A] SH B R B b SR 20 R R A FH P R ATV 9, AT A HR SR A5 BE R RV 9 40 R

H3b:  HLI A FH 98 2 A2 12 50 A iRy W N B A4 B i

HGHES: JE R R 7 2R, HVH R R s AL 2 U A R R . m U NBEA A
SR SIATRE ST, BEfE B 70 2 Mok FEL RS P & TR T 9 RN 2 A IR B A S BRI S, TR IR
BT REZ PR T3 A RE 0, TERR T “AEHPSVE” 2 AM “IREEISE 7

H3c:  FLIE A FH 7 R AR B S AR 3k 2 BEAAR o) T 56 3% 22 57

HRHES: B FEMZOEA L —fE TR R 12, ARk I a8 Bk 21 5 391 & Rk T A
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SR AR S5 . XA “ P IENE " ATREAE — € R L RORG IR T ik it o A AN S BUR R SR 2
TR, AU TR AT S A i A R L HE At BRI

3. WSt
31 BIEFRS AR

A TR R IE T [ 255 4R 2 A A (CGSS) 2018 FE M4 . CGSS KA Z B4y JZ MR ke # it
B AaE 28 NME(BIBIX . BHEEW), HASERERME. 2018 4 M &L A 2045 12,787 43, FEARTE
PRI R W2 S S EE AN OEmIEA %, BE RIFHIMNTE.

P CGSS2018 % - EEE T LA R H&: wok, ZEMHIR 2 H AT AJF 3-8 & i 78 /i Y AL
AR B B, B BRI BRI AR e s LR, 2018 AR Ak T rb A% Bl FLER N K 5 2R
ORERITHH,  FCR SURFAERT T 7 BRI S5 2R 0 R A IR S |, %0 s E S T Tk
WIAE R SRETH 2 S & R AR B AL ORI, RERE AR A M 2 AT 7 78 e f A 75 R

TEFEAAC BTG, AR TR AR PR R AR T & w0, RSB OBHRA. B. C B)E%
SEREIREA ;. FLUR, X AR B (A9 9%« WSON S ELICIRASE FH ) A7 E B B AN RIS AR R BIREAR,
KHFIEMBRIEA IR o, XK EEETH SRR AR BT 1T 1%00 Winsorize 4 AN, LR
RS [R5 SR R MR o e 28 HE NASE A (R4 RORE AR &y 4051~4105.

32. BRENSNE
321 HEE

1) FKEETH 2 7KF(In_consumption): R A&+ “EBREELFLLHEZD? 7 X — XY
o BOMEAL B BETT G 3 9f B (0 MU0, WA B TR 7 22108, I RECE A vk R & 3L
PATER X — MRS T LR T, (HIET B S B E R R B R, BRI
A5 S B 1) R AR AR KRR P - il ik (i 2 v 91 9 S BRI

2) SRR (consumption_structure): % CA R AL (R ENISE, 1999) [7], ZMF AR A T 2R
BRI SO T, ARSI S LI, M ST R —EAR R . AR S, THRESUE. BRAR . #E.
iU R R A U AR I H S S R S R HG R, #5 i L E R 20%, WU RE ORI BT (BUEN 1),
BIA O (EAFBNH 2 £ ). 1ZBRME B EmMEH M A, BA—g M X Ema . mg
T G TEIR L i A2 T B LR AN R A

322 BLBZTE

R FH (internet_use): FRIE ) “id i —4E, R ESEES MR ANE LMIEsh? 7 AR
T, B BR” CREIRT “— AR SRR @B MR ERMN(=1)" , B EHUREEEDT N
A7 EHR AR BN EERN (=0)” o IXFRINE 7 AT T BB RAE FH A% DR AL, RIS RS fe ik 1
e EARMN H G NREE.

3.2.3. iZHITE

NFEHIHAR R R R, ARG T — RAERIAR R, WL L

NITEREE: M5 (gender, 53 =1). SR CRA O AL EE age_center DAZEfiR 2 B ILZEME) ., 4F il
J7(age_center2). J*#&(hukou, R4k =1). GSGAIRGL(marriage, TE4S =1).

SR UTHAL: BB F R (edu, MR =2 A E ML) N NERANE(In_income). FWAL2
F)Z(social_class, 1~10 43).
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Table 1. Variable coding
* 1. TERD

AR (NE e
FREIH TR In_consumption KL A 3 5L
(R 4%
SRR TR consumption_structure  Cfb. BRAR. HE . RSO E R ES S ELE
SR B R A internet_use IR A AR
531 gender 1= 8, 0= &
JUEE hukou 1= el H, 0= Rl H
W age_center2 SRR BT
Pt s & E RN marriage 1= 045, 0= KI5
HHER edu A PR A PR S
A NFIN In_income A NFUONET 5
T R social_class AN =B BN
3.3. BRAGE

3.3.1. EEEYIER
a5 FLIBE A FH R 2 B T B KPR B2, SN R 22 Je A al A A
In_consumption_i = o + 1 internet_use_i +y Control_i +¢ i
Hr, i RoRAMAE, Control_i IR RE, o i AMPLIRZET. Fra BE 6 R bR R .

3.3.2. HBRAZIRE
R S a5 W T+ oy —fH AR B, SR Logit B HEAT Ak 11
Pr(consumption_structure i=1) = A(ag + a1 internet_use_i + ¢ Control_i)

Horpr, AC) R8I AR R AR TR, RN RSP A bR .

3.3.3. RRMS R
AT FARE H3, SR FH W b 75 12
Hy HENE: R ER L WRONSE AR B A B, o A T L A F AR B A
W, HIGUEAL: EAREA R DN BS54 4 AR B (3 LI, LR 00 AR A I R 1k

3.4. REMSERRAITL

AR, ASCIE TR B S M A, RS 1 IR T 5 SRE T Bl AT AH G
KFo JEIATIER] 1T REFZN T B LR R T (0 — R BIACER, I 2 2 A HE ) SR 0 A R AT B 1R
B, AHT AT BEAF AL B IR B (S AT S« AR A BESR) I P 2R (vt i 21 e B4 1 3 L
SR AT ) 2 3 SR P A P P A, DTS PR RAE BT PR 7 4 o SR R ), ASORBER A TR &
IRAE T A I AR AR S o BRI, PIIE T4 R AR RE L DR R o 1, R AL 2 T R ] (9 SR IR IR
i, AT B TR A ] — (B ) H P 2 — S B DR R 2% AT 5 AR R WE R T
VR0 PRV S A B AR SR A6 T iR AT i B IRIE
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4. SBEGR5 51
4.1. RIS E R

w24kl T EEARR ARG A R . SRR AT 4105 ASULINAEL, e rb ELER A 2 45.3% (1857
N), ARSI L 54.7% (2248 N). X —Lhfill 2018 4 [E BEL M R AR E AV &, R ARG R
o AR AE

Table 2. Descriptive statistics of main variables
2. TETEWAMSIT

AR i N I i 2 FEfd AL 2RI 220

IR BEVH B0 B 10.661 11.102 10.298 —0.805"
(2.010) (1.804) (2.098)

H TR %L 0.490 0.610 0.391 -0.219""
(0.500) (0.488) (0.488)

HIEMEA 0.456 1.000 0.000 -1.000™"
(0.498) (0.000) (0.000)

WG 51.697 40.806 60.694 19.888""
(16.635) (13.901) (12.914)

HEFR 8.653 11.436 6.355 -5.081""
(4.893) (3.976) (4.357)

PN R 8.748 9.591 8.052 -1.539"
(4.084) (3.982) (4.037)

PERIE = 1) 0.462 0.466 0.459 —0.007
(0.499) (0.499) (0.498)

B = 1) 0.451 0.579 0.346 -0.233"™
(0.498) (0.494) (0.476)

USHRIRIL(TELS = 1) 0.760 0.741 0.775 0.034™
(0.427) (0.438) (0.418)

TR 4.214 4.367 4.088 —0.279"
(1.699) (1.671) (1.705)
FEA 4105 1857 2248

e 35 A ONRRERRAE R T L T AR 1%, 5% 10001 2 KT . DRAR R SR BE T 96 L

MR LL IR, FLECM S F 45 ARl AL SR B S RV 2 454 PARE R E 2 . BRI 5

T 2K BRI 2E A0 -1 25 e 2o $0(11.10) 5832 v T AR I 2H.(10.30), 4H1A) %257 0.80 (t =
—13.03, p < 0.001), #HF AT ZEFRLN 22.5% (0801, X — RN TR HL I—4E T 912550k,
R S B 1 FL T Y 200 A AT 2 1 DT R

THPRAE A TR e FH AL A 9 B T 6 $0(0.61) B 3 v T AR I 2H.(0.39), 3 W TEL I IO 5 P 2 B 4 g
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FRIBZZAE S, OB H2 3245 T WD IEYS, (RBLT BT & et 2 A 20 b 7ER
AMRRFE : FLIGC {8 i 40 52 30 H BE AR R CP I AR IR IR 18 ) A /K-F 155 (11.44 4 vs 6.35 4F). 1K
NS m (BT 9.59 vs 8.05)IHHIE, 1X S5EFHA R BTN —2, S 1 AR B4 o R i 2
Z5EMNESR.
WAL, ZHTA] B B S B A P 2H v AT 4 EL 91 B T (57.9% s 34.6%), WAL S E N A B
e IR ARG ZE AR T AT G S M b s X e A R T

4.2, BEAERYILER

4 3 AR T LI XA 0T SRR Bl /KT R BRI R 45 SR o B2 (1) ALY ()R IB A I N2 1| AR B )
Jiik, DM g RARaE it

Table 3. Benchmark regression results of internet usage on household consumption
7 3. EEME AR EHEREERAGER

AR A (1) BiA(2) Bi#1(3)
B A 0.805™ 0.428™ 0.305™
(0.061) (0.073) (0.072)
PERIE = 1) -0.090 -0.165""
(0.061) (0.061)
RS (R k) -0.010™* —0.007"
(0.002) (0.003)
SE ST 71100 0.047" 0.049™
(0.012) (0.013)
R = 1) 0.709™ 0.505™"
(0.012) (0.013)
HHEFR 0.043*
(0.008)
PR L 0.037™
(0.010)
USTRARBL(IERS = 1) 0.082
(0.084)
T2 0.025
(0.019)
Eeni 10.297" 10.061" 9.334™
(0.044) (0.061) (0.143)
FEAG 4105 4105 4051
R? 0.040 0.075 0.098
i R? 0.040 0.074 0.096

e SRR R T L T IERIR 1%, 5% 10001 2 E KT o PRIAR B SRR T B0 H
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RS0 B AR KR (), IR B R 808 0.805, 7£ 1%/K- P B2, R MR A
IS BETE T L AR 3 i 24 124% (€0895Y) o 3X— 15 ik v 1T fif R 48 e A% 8 1 A7 16 i 1%

AN 225 5, A7 (2) LIRS ) AR P 22 0,428, 54 1%/K°F B2 R B IR  B#
EWIARRS . PSRN LSRR A SE 5 LIRS RN S B2 T SR AR G, R IR IR AR i

FESEBBRE) T, EHI AR R, TR ALY 0305, £ 19%/K° 1 LEFE. T AR,
LI A 35 1 R R 9% L AR 2 i HH £ 35.7% (e0305Y) . X — R MIFE LU R X EEAME, 1F
ST WU HLo 25 R B TR AT 2 5 r T S A2l A THEWTIX — 2 A AR OR A E b R il i e
TBE FELRE Y 2 SEELA .

PR A R A THE ARBEATF S BRI  HA ACT AN 247 835 IR s, X5 N3
WK MBS — 5 B $8 8 R R m T AN R R, BT 2 WA R FikS
HHRE UMKR, HEAE TGS, WRES 4 ar AT Sia k.

Z BT I8 B T34 VIF AN 1.40, IR T FHAH 10, R MR RASAE £ ™ 5 1 2 S 3R [

4.3. HBRFHEH Logit EYILER

14 Rl T IR RIS SRR Logit (IS5 R . LIRS 808 0.299, 7E 1%ff7K
R TR, AT TP PR RN ELER R A SR T B A T R R R B R T
6.7 N R FEREARMEAL, JAPRRNTN 7.5 NI Mo X KBLIESE T 7B H2, RUIHER A
BT, HEIERRMAL A, sl RN SR R R T AR . AT
B R AR W AR e S TR i MR 5%, DU AV RS L AT R A TR S R T S
FEIX R A T ORBE

HoAh AR B R 45 SRR - AU RN B TR 22 B A R, W) RS SRR R P 2R A TR A R
USRS 2 (e V8 B T 2, AT RE S T S B A i A R P A o s A i R A R,
WILFM AR, AT 7 PRt RIE D) RE -

Table 4. Logit regression results of internet usage on consumption upgrading

= 4. BEXMERXHERFRE Logit B1Y3LE

A Logit &% RN (1)) A bR RN (FE I AL)

HIKRMAEH 0.299™ 0.067 0.075™*
-0.088 -0.02 -0.022
PER(FE = 1) -0.07 -0.016 -0.017
-0.069 -0.015 -0.015
ERE 0.019 0.004 0.004
-0.014 -0.003 -0.003

WSS 771100 -0.049™ -0.011™ -0.012"™*
-0.014 —0.003 —0.003

FUREEE = 1) -0.187" -0.042" -0.046™
-0.078 -0.017 -0.019
HHTEMW 0.018" 0.004" 0.004"
-0.009 -0.002 -0.002
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L)

LA

USRI (R4S = 1)

TP R

FEA &
1 R2

0.003
—0.009
0.205™

—-0.09
0.042™

—-0.02

4051

0.076

0.001
—0.002
0.046™

—0.02
0.009™
—0.004

4051

0.001
—0.002
0.050™
—0.022
0.010™
—0.005

4051

T 155 WORRARAER

44, REMESITER

15 Jon 7oL IRA SR,

*kk kk
~

PURS 3G A 7T % H3.

Table 5. Heterogeneity analysis-group regression results
5. FEMEST - SEEIEER
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