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Abstract

Digital technology is constantly breaking through the barriers of traditional marketing methods, help-
ing to solve problems such as asymmetric information between production and sales, single commu-
nication channels and low circulation efficiency. This study takes the national intangible cultural her-
itage Kaili Sour Soup as a typical case to deeply explore how to use e-tools to empower its all-round
online marketing under the background of the digital economy. The article will propose an innova-
tive online marketing strategy for distinctive agricultural products like Kaili Sour Soup, which boasts
high recognition yet insufficient market penetration from four core dimensions: the diversification
of product forms, the IP-oriented development of brand culture, the three-dimensionalization of
channel matrices, and the precise customer reach and supply chain optimization enabled by digital
technology innovation. It aims to provide a replicable model for the digital marketing breakthrough
of similar products.
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