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Abstract

With the rapid growth of the digital economy, e-commerce is reshaping transaction models in
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China’s art market. This study examines the online sales of printmaker Wang Huaxiang’s Guizhou
People series on the “Rongbaozhai Online” platform, using a “value-scene-trust” framework to ana-
lyze the e-commerce transformation path of print art. Findings reveal that e-commerce platforms
reconstruct art value through academic narratives and visual presentation, reshape consumption
scenes via online auctions and bidding mechanisms, and establish trust through the dual endorse-
ment of artist reputation and platform credibility. The study concludes that e-commerce provides a
sustainable market channel for traditional art forms, offering insights for the art industry’s digital
transition.
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