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Abstract

Inrecent years, with the rise of “Meng” culture in the global market, the corresponding market scale
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of electronic products and practices has also been further expanded. Young people have realized
emotional compensation through a series of behaviors such as electronic forwarding, offline con-
sumption, and “raising children in the cloud”, satisfying the emotional release that has nowhere to
vent in daily life and realizing self-healing. At the same time, through the common social currency,
a unique language system has been formed, which has promoted the transformation of symbolic
value into specific consumption behavior. By analyzing the marketing communication activities of
Chiikawa, a trendy IP in China, this paper explores how it realizes the transformation of symbol con-
sumption through emotional resonance, and analyzes its differences and advantages from other IP
image marketing strategies, so as to summarize the current situation of its localized communication
and reflect and look forward to the future development of the trendy IP industry.
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