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Abstract

With the rapid expansion of short-video platforms, the integration of tourism and short videos has
become a major route for industry growth. Travel short videos repeatedly propel cities into the
spotlight, generating high traffic and measurable economic gains. Guided by the SIPS brand-mar-
keting model, this study analyzes city-brand strategies within travel short videos. Findings show
that users first perceive and recognize a tourist city through these clips, then co-create the city
brand by uploading their own videos and posting comments; interaction and scene-based viral dif-
fusion are therefore central marketing tactics for urban tourism. While travel short videos open
new opportunities for place-image communication, attention must be paid to gaps between the
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virtual and the real, tensions between insiders and outsiders, and the risk that sudden popularity
may not turn into lasting prosperity.
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