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Abstract

After entering the digital era, human resources will face challenges in performance management,
especially in the aspect of performance feedback. This article takes the artificial intelligence
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performance feedback assistant as the research object, and through a questionnaire survey, com-
pares the willingness of employees in the social media e-commerce industry to accept performance
feedback under two social roles: “expert” and “partner” in the work scenario. The research conclu-
sion shows that employees in this industry are more willing to accept performance improvement
suggestions from partner Al performance assistants. This conclusion is due to the fact that Al per-
formance feedback assistants in the workplace have not yet fully achieved a high degree of anthro-
pomorphism, and have not yet produced the “uncanny valley” effect. Limited interaction and strong
analytical ability will, to some extent, establish a favorable impression of Al performance feedback
assistants.
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Table 2. Results of variable reliability analysis
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Table 4. Analysis of the mediating utility of human machine trust
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