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Abstract

In the e-commerce environment, the children’s clothing market is exhibiting trends of personalization
and diversification, facing both challenges and opportunities, with digital transformation becoming
an inevitability. The digital marketing strategies for children’s clothing brands encompass leveraging
social media to push content, establishing communities, collaborating with Key Opinion Leaders (KOLSs)
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to expand influence, and utilizing data analysis to optimize product portfolios and marketing strate-
gies. Digital marketing has significantly enhanced the market competitiveness of brands, improved
consumer loyalty, and facilitated the digital construction of brand images. In practice, children’s cloth-
ing brands need to flexibly adjust their strategies in response to market changes, strengthen data se-
curity and privacy protection, and adapt to the rapid iteration of technologies. Looking ahead, contin-
uous technological innovation and market insight are the core. Technologies such as artificial intel-
ligence, big data analysis, and Virtual Reality (VR) /Augmented Reality (AR) will be widely applied.
Brands need to conform to changes in consumer behavior, flexibly adjust their strategies, and achieve
strategic cooperation and multi-channel integration.
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