E-Commerce Letters FL-T-R551Fig, 2025, 14(12), 5134-5140 Hans i
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124470

E H e REMPRARIREERFHBEFELIR
ViR

—LL “HEBURE” bR

K, XER
TLHRFZEARZERE, 175 BUHT

Weks HEA: 2025410 H31H; S HE: 2025411 H25H; KA HEY: 2025412 H29H

HE

ASCUL “FBRL 7 RRE], it EETTRERT P AR AR PR R RALRCR . XENORER.
BT AN A BB R =N AT T S SR ANE AL, oL = R AR SRR SL A A
Fi BRI AMEB A EIE RIS HF B AT B XA B A P R B P AT SEBUA R B R R
T BEIR T R ZHEA, BETRR “SULBRE - R B RERIAEE, iR g3t
BUATRERSNHRME T EIER S LB RT

X 5in
HETR, SR, Bk, RERt

The Impact of Traditional Chinese
Painting Elements on E-Commerce
Conversion in Neo-Chinese

Tea Beverage Packaging

—Taking the “Pleasant Tea Countenance” Brand as an Example

Runye Zhu, Yingjun Liu*

School of Arts, Jiangsu University, Zhenjiang Jiangsu

Received: October 31, 2025; accepted: November 25, 2025; published: December 29, 2025

CHERERE

SCEGI R A, xS, o AR AR YO b i R AR T ). TR 55 PR IR, 2025, 14(12):
5134-5140. DOI: 10.12677/ecl.2025.14124470


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124470
https://doi.org/10.12677/ecl.2025.14124470
https://www.hanspub.org/

AR, XHAR

Abstract

This paper examines the e-commerce conversion effectiveness of traditional Chinese painting ele-
ments in the packaging design of new Chinese-style tea beverages, using “Pleasant Tea Countenance”
as a case study. It analyzes the brand’s creative adaptation of traditional painting aesthetics across
three dimensions—color systems, graphic narratives, and compositional rhythms—revealing how
differentiated visuals establish brand recognition and elevate perceived product value. It further
examines how traditional Chinese painting-inspired packaging achieves three-tiered conversion
within e-commerce pathways—from attracting clicks and driving orders to stimulating sharing—
ultimately forming a virtuous cycle of “cultural empowerment-commercial conversion”. This pro-
vides a theoretical framework and practical insights for brands seeking to transform traditional
culture into sustainable competitive advantages.
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