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Abstract
With the revival of the “national tide” and the continuous enhancement of cultural self-confidence,
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the market of traditional Chinese painting cultural and creative products shows great potential for
development. Whether the marketing strategy with e-commerce platform as the main sales channel
is effective or not directly affects the realization of cultural communication and commercial value.
Based on the 41 theory (interest, interest, interaction and personalization) in marketing, this paper
uses literature research method and case analysis method to systematically discuss the opportuni-
ties and challenges faced by traditional Chinese painting cultural and creative products in the e-
commerce environment. This paper first analyzes the value connotation and market status of tra-
ditional Chinese painting cultural and creative products, and then analyzes its marketing status and
shortcomings from the four dimensions of 41 theory, and finally constructs an integrated e-com-
merce marketing strategy system, aiming to provide theoretical guidance and strategic reference
for the e-commerce practice of traditional Chinese painting cultural and creative brands, and pro-
mote the innovative development and creative transformation of Chinese traditional culture in the
digital era.
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