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Abstract

Against the backdrop of the in-depth implementation of the Rural Revitalization Strategy and the
rapid development of the Internet-based digital economy, online marketing has expanded the sales
channels for agricultural products, brought new development opportunities to the rural economy,
and become an important means to promote rural revitalization. Based on this, this paper analyzes
the current development status and existing problems of agricultural product online marketing in
the context of rural revitalization, and designs a strategic plan with both theoretical support and prac-
tical operability to address the existing problems. The purpose is to optimize the online marketing
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path of agricultural products and contribute to increasing farmers’ income and promoting rural re-
vitalization.
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