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Abstract
Against the backdrop of the in-depth advancement of the Digital China strategy, the construction of
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digital villages has become a core approach to activating the economic potential of rural areas and
promoting rural revitalization. As a key link connecting agricultural production and market con-
sumption, the high-quality development of rural e-commerce cannot be achieved without the all-
round empowerment of digital villages. The “Haoxiangni” red dates from Xinzheng, Henan Province,
as a representative brand developed based on local characteristic agricultural products, have typi-
cal reference value in the brand building practice during the e-commerce transformation. This ar-
ticle takes “Haoxiangni” red dates as the research object and combines relevant papers on rural e-
commerce brand construction under the background of digital villages. By analyzing the current
situation of the “Haoxiangni” jujube brand, it dissects the problems existing in three aspects: brand
differentiation, e-commerce marketing strategies, and industrial chain collaboration. It also specif-
ically proposes optimized paths for exploring regional culture and innovative products, creating
consumption products for young groups, and improving the coordinated development of the indus-
trial chain. The aim is to provide practical references for the brand building of characteristic agri-
cultural products under the background of rural e-commerce, and promote more local characteris-
tic agricultural products to achieve sustainable development of the e-commerce economy through
brand building.
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