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Abstract

Travel not only offers poetry and distant places, but it can also inevitably involve travel failures,
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creating situations where people find themselves in awkward or difficult circumstances. Failed
travel experiences negatively impact tourists’ emotional experiences and satisfaction, but they may
also contain insights that encourage them to travel again. Based on the S-O-R theory, this study con-
structs a relationship model among travel failure, tourists’ emotional states, and willingness to re-
visit, exploring the impact of travel failure scenarios on tourists’ intention to return. By analyzing
245 questionnaire responses, the study found that: 1) Functional, economic, and social factors all
significantly and positively affect tourists’ negative emotions; 2) Risk factors have no significant im-
pact, indicating that external uncontrollable risks are considered reasonable expectations; 3) Neg-
ative emotions do not significantly negatively affect the willingness to revisit, showing that tourists
have a high psychological tolerance for travel experiences. The study suggests that travel failures
do not necessarily lead to the loss of tourists. If destinations implement effective strategies in ser-
vice recovery, emotional repair, and digital word-of-mouth management, they can turn risks into
opportunities, rebuild trust, and optimize the brand, providing theoretical support and practical
reference for optimizing online tourism marketing and promoting sustainable development of des-
tinations.
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TRIEE R, e G FUARBR I IR e RS 5 N e R O BEIK 1 RI 9y R e . Thaett, etk 1%
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Figure 1. Conceptual model diagram
E 1. #aeREE

3.3. [FE

W26 d = R 55— B AT S . TR E . B R R IR E EAGR . Bl ADST
FAEE . REA RN RS LR E S, =N R, 27 M. b, DhRErEEERER
A5 6 NI, 15 5 i /N IR [S1SE AR EE T [6] AT IT s 22 Gk R 3 R B 3 /LI, i 5635 BE[ 7] OB 7T 5
MER R G 3 AL S VFRBEE[S]AIT T, MU TERER B IS 6 AN, 252 (9] A IRt
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Table 1. Basic information form

F 1 EFRERE

Bl I e Bt
5 95 38.8
PE
« 150 61.2
18~25 % 220 89.8
R 26~35 % 20 8.2
36 £ LI 5 2.0
RKERUT 5 2.0
RHUELE AF 185 755
A Bl b 55 22.4
TR 215 87.8
ZIm 5 2.0
B, N5 R 3 1.2
ko AN 14 5.7
HoAth 8 33
2000 JGLA R 178 727
2000~3999 7 40 16.3
JELCON B
4000~5999 7 18 7.3
6000 75 LA 9 3.6
Table 2. Descriptive statistics table of travel failures
= 2. R R MUEIA M SR
A I B B
A, 3L 27 11.0
T FAE KA I A DRI 42 3 1 T
H, 3WUTF 218 89.0
FREAN R 5% S A 181 73.9
S BRI [ B AR J5 A 178 72.7
it Ui R I 1 SR R (25 3 ) A s 82 335
SR A A 2 SRR B[R] 79 322
HoAth 5 2.0
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S
ISR 55 S 8] 194 79.2
SR 18] JER (5] 177 72.2
S 6 S I JER R (22 4k AR A 164 66.9
SRR 2 J5 122 49.8
Fih 8 33

35. [EMESH

AR ) e P LA AR BCHREIL 1 0.6 FOZEAHRAE, KZHEA 0.8 UL, HEMWAE 09 LLE, BHT
R A B s — B, 108 B RIS E 3).

Table 3. Reliability analysis
= 3. EESH

AR e B L Alpha T
PRI o 2 ] R 0.686 3
J 55 Jo s i) 0.747 3

Theerk R & 0.811 6
A A 0.751 3
LR R 0.751 3
FIRARUIER 0.753 3
PR R 0.753 3
SR i52= ] 0.77 3
g XU A 0.722 3
ARG PR PR 3R 0.848 6
2 ANH 0.861 3
MER A 0.866 3
7T 17 SR 0.91 6
HERIR 0.825 3
ARG 0.922 27

H#HT KMO F1 Bartlett #:5, b KMO {44 0.893, =T 0.8, Bartlett BRIE KK p {4325 0.000,
/NF0.05, HARmEENE, B EEESH#THE (0% 4).

Table 4. KMO and Bartlett’s test
52 4. KMO 70 Bartlett fh1638

KMO 1 0.893
EALRTT 3565.775
Bartlett BRJE A5 df 351
p e 0.000
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Table 5. Factor rotation matrix and total variance explained

5. ETFHEEAEME D =R

- A2k fuf F2 4L ;;ﬁ]g ‘
W¥1  HWy2 W¥3 WE4 WEs Hre (BETHE)

El 0.647 0.628

E2 0.743 0.763

E3 0.818 0.763

E4 0.790 0.775

E5 0.638 0.612

E6 0.824 0.786

D1 0.685 0.545

D2 0.674 0.697

D3 0.725 0.656

D4 0.682 0.587

D5 0.643 0.526

D6 0.685 0.654

c1 0.575 0.513

c2 0.684 0.695

c3 0.764 0.726

Al 0.518 0.585

A2 0.655 0.650

A3 0.556 0.565

A4 0.769 0.701

A5 0.717 0.640

A6 0.688 0.567

F1 0.894 0.830

F2 0.853 0.759

F3 0.779 0.682

B1 0.690 0.591

B2 0.592 0.598

B3 0.764 0.753
REAEARAE (W54 10) 9.413 2.620 1.778 1.573 1.406 1.058 -
T ZE SRR Y% (Wi HT) 34.862%  9.702%  6.584%  5.827%  5.209% 3.917% -
B Z MR R% (IefEal)  34.862% 44.564%  51.148% 56.975% 62.184% 66.101% -
FHEARE (e =) 4.240 3.548 2.793 2.633 2.332 2.301 -
T Z R Y% (WEFE)5) 15.705% 13.139%  10.346%  9.752%  8.635%  8.523% -
BRI MR BER % (iEfsJ5)  15.705%  28.845%  39.190%  48.942% 57.578% 66.101% -
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LR 6 AN, FRAEARE I R T 1, R e % Ja 1 7 ZE MR RE 22 73 il /2 15.705% 13.139%, 10.346%,
9.752%, 8.635%, 8.523%, Nt 5 B AR T7 2 M2 66.101% > 50%; 5 I & T0 ) PN -4 Ai (B 35 K T 0.5,
YR ALFE A ST 0.4, FFEEERE, RAMCRESEEMNMNER, RPERETELHE S,
R

Z2ldf N 2.402, GFI. RMSEA. TLI. CFI. NFI #1 NNFI {843 %7y 0.881. 0.076. 0.854. 0.872. 0.801.
0.854, ¥Jikkr, CFA MRIIETEHASIFASRAEM, FIZE A R IF(ILE 6).

Table 6. Model fitting metrics
= 6. EENI SR

RS Lldf GFI RMSEA TLI CFI NFI NNFI
WA <3 >0.8 <0.10 >0.8 >0.8 >0.8 >0.8

IE1 2.402 0.811 0.076 0.854 0.872 0.801 0.854
AR PEY 7N PEY 7N kb PEY7) PEY 7N kb PEY7)

NPT CRE KT 0.7, AVE HKEZ KT 0.5, ARG 0.5, BRMEE B AR ok
FE(LA 7).

Table 7. Confirmatory factor analysis results
7. WIEMERSIFER

Al 1.000 - - - 0.662 0.438
A2 0.985 0.114 8.619  0.000 0.646 0.417

S A3 0.895 0.108 8.277  0.000 0.616 0.379 0424 0815
A4 1.013 0.107 9.436  0.000 0.722 0.521
A5 1.024 0.115 8.899  0.000 0.671 0.451
A6 0.928 0.118 7.876  0.000 0.581 0.338
B1 1.000 - - - 0.606 0.367

LR E B2 1.274 0.151 8.465  0.000 0.719 0.517 0520 0.762
B3 1.486 0.165 9.016  0.000 0.823 0.677
C1 1.000 - - - 0.536 0.288

PR R C2 1.410 0.175 8.080  0.000 0.806 0.649 0.550 0.780
c3 1.475 0.180 8.177  0.000 0.844 0.713
D1 1.000 - - - 0.605 0.366
D2 1.246 0.136 9.170  0.000 0.762 0.580

. D3 1.375 0.149 9.228  0.000 0.769 0.591 0486 0.849
D4 1.265 0.148 8.536  0.000 0.686 0.470
D5 0.991 0.129 7.684  0.000 0.595 0.354
D6 1.260 0.140 9.025  0.000 0.743 0.552
El 1.000 - - - 0.723 0.522

7 TH] 175 128 E2 1.306 0.103 12.644  0.000 0.827 0.683 0.632 0.911
E3 1.255 0.099 12.716  0.000 0.831 0.691
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gk
E4 1.272 0.103 12.306  0.000 0.805 0.648
E5 1.194 0.104 11.453  0.000 0.750 0.563
E6 1.377 0.109 12.658  0.000 0.827 0.685
F1 1.000 - - - 0.883 0.779
s F2 0.863 0.072 11.994  0.000 0.804 0.647 0.625 0.831
F3 0.747 0.072 10.432  0.000 0.670 0.448

XX REEHEAT 20T, ANANR T AVE S J5ARME 53 3 9 0.651. 0.721. 0.742. 0.697. 0.795 A1 0.790,
BIRT 7 Ao R B RE, 0 B RAFRIX 2 3% (L35 8).

Table 8. Discriminant validity

#8 XNWE

ThREPER 2% 2R TS B PR AP b IS IR 71 TH] 1 1 HEiFEIE
DhReME R & 0.651
LB 0.721
oM R 0.742
XS IR 0.697
71 TH 7 1 0.795
HjrE 0.790
3.6. IS TREM
BRSNS TR N (L 2).
A3
A2
Al R 57 )0
A6 P4 PSS
E3
A5
55 1 1) = B
Ad WA
El
B3
B2 LN E =
Bl ST TR P2
C3 * F1
& FSR VS
C1 E5
D3 -
R Wb
D2 AT PNRuSES =

Dl

D6

D5

D4

Figure 2. Structural equation model diagram
Bl 2. fHmiERaE
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PR A BT IR A S, DAAE BEAR bR A bR e, G 2 K T @ BUE, RUIEIRIS RCR
BONEAR(LEE 9).

Table 9. Model fitting metrics
9. HENI SR

WG BTt ZAldf RMSEA TLI CFI NFI IFI
AR <3 <0.10 >0.8 >0.8 >0.8 >0.8
{1 2.253 0.072 0.870 0.888 0.817 0.889
AR puy 7 PEY 7N PEY 7N Ly 7 Ly 7 PEY 7N

XA [ B AR EAT 4 A (WL 10)6

Table 10. Model regression coefficient
= 10. {RBEVIRHK

X - Y bR RS SE - z(CR1H) p iR CACIVE S G L P S
DigeteE®R - S 0.291 0.100 2916 0.004 0.317 CHF
SUrER®E —~  fUmER 0.531 0.148  3.581 0.000 0.458 XHr
HateEE - SR 0.311 0.124 2509 0.012 0.286 CHF
WEEHERR — S -0.029 0.146  -0.200  0.842 -0.028 ASCHF

A7 T 17 SR - HEEE 0.110 0.099 1.106 0.269 0.080 ARE

PRI PR A2 00T, Thae PR DR 22 2 T 1 IR AR AL BR 12 R 0CH 0.317, p<0.05, B ThEEPERR 206 7 i
T E W3 R ggm, RIThEetER R iR 2, W& f i R aR gy, ik H1 oL S5 = 3 i
BRI bRHEILES 72 R EOCN 0.458, p < 0.01, PEBHLGFMERI Zo0 f i I 18 B35 IE [ sem, BT 2 A Jk
ek, SUENE GRS, BT H2 BROLs dha MR ER B G0 B AR AL B 45 R ECh 0.286, p < 0.05,
Fhoe M R O S T O B R T s, R AR A e b R FR FE RN, i SO G BB sR 2, R H3
FRAL; RGBS PR 35 3] 47 T 4% R R AR AE AL I 42 R B0 —0.028, p > 0.05, 5 B IS 1 D] 2550 4 T 47 S % A
FIEFEEM, B% HA AR T S i e R AR HE AL % 12 24009 0.080, p>0.05, A £ T 17 /%
of B 7 R B A S, R HE ANEROT RS IS B R (L& 11).

Table 11. Summary table of hypothesis test results
=1L BRERBERLER

s R A& RS
H1 ThREME PR 2 56 25 1 1va 52 47 1 175 Jak AT
H2 LU DR 2R I A R A7 T 17 R J&AT
H3 A2 DR 2R 3 I S 97 T 17 K JAT.
H4 DR A PR 2R 5 I 1 S ) 97 T 17 % AL
H5 G T 15 J S 7 1) R ) B ANRRAT

SER T RERR R R (L 3).
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Figure 3. Structural equation model result diagram

A3
A2
S BRI
A1 2
IheeE=R
A6 . :
BRSBERESRR E3
A5 ~42 014,
7783 2 864 E2
A4 B3 03¢ WEERH 0.760
] R ‘ £t
B2 721
7602 0,60
B1 0.4 F3
- 8 pdiai BEfERE F2
386
. F1
£ 02 w0 HTRMER o
534
) B >/ o T ES
D1 o o 0-:)38 E4
06 '
D6 BAANESRH E6
A RBEMEEER
D5 0. =
0.!
D4 — HENERE

Bl 3. GG IEREERE

4. V5L

AR SCAR i i SR TR 550 i 2 156 JR B I B EEL e S SR KD 2 L), IRt — DR LA I 1 22 AR M AR 25
TR E A AL BN 245 O3 R HE T R L 1) DhRENE. ST PEARE SRR B
AL 2 DG, U H ROAE SR SE R  IRST AT A P BN B LB S 5 T R B R, 4
iR G 4 SN OO 2) AR R ZOG S I I AN 2, RIS AN A AR R R (IR AL
HAF) B L A BTG 5 3) AT O B B R AR R AN B2, BRI R AR AR R
MBI ARG B A B A OB AL, A 2SS, SRR R T R IR e R 2 BIRRER
NS, AN —Fitt o sc e, mARGIRE I H R B AN E AR, S E s E. B, Rk
WAL IR G B R, M A H I3 REAE SR B BRI R0 R 55+ RO 26 18 R d i, I
A REALAR AT RS R, VR AL 0 AR B AL 5 e (B AE RS, AT TR A T R R B B
HREDFEAKE 18~25 ¥ Z KA. HTRANRRME, BugRaetoal Fizketis, mi
AR AR . BRI, H AT T SRR e AR R I B DA LA LT DU A5 T R
4.1 REMREAEFELENLLRN, ROERIFEMATIE

22T R 3O G TR AT B2 I R, JC R AR R T R AR IR A R R B g, A 38 T
I BRI 22 Br AR, DRI i o 140 95 FH 32 W P AT P A7 LU JR R B i LA AR I A Sl i, I It e

LR B MR I TN SR A B W AN RN PR RS B . 1) SR AR BT I . 0 T IR BRI
ERERT S, AR AT BRI R AT 2B 7y, IR B R B PEAY . H A
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LRI B T R AT RS A RSN AR B MG 76 OTA P& B/MERF . AT BT S REA
SEREMAR AR, G ORI E . B 14 WA HEH ORI AL TR, RS
BEAXHR; SRACERELLAY TR, FEBIERIT A HAT R SE A% I, 2) PLALik i e s . Rl
FICNRIEN SR 2 [P, H S0 DR LR 55 A0 i e i B BAT 385 77, RIS FE i ik
P SGH R TN o R, HE A SRR (AR SR AL, AT EIRERE S AR R
FHrI0 ROFITNE, AR SRS S A RS PhE . NS REE A ¢ PR
A7 CRaER” RN ERMRAEENES SIANBRESIESEN, RIEEH. R WERHET
FELRSEI A J 7

42. BidZ E5ISMETEERD AR, RAFRFZOHZEE

W . W2 5 R W 9 BRSO 47 MG . L5 S L §5. Witk, 754
I E BRI BRI S IOIAE, S FE R E A, IR A AR . 1) HAFLE
WAL AT A AT AL S S ZER T4, OTA FEIE L. LB “47 o B JER0s, 1
HEBALA . S80I, BERIRRR . 5 2 AT AV R I A 3 Dby 2k, ik
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