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Abstract

As a component of China’s fine traditional culture, food culture plays a crucial role in enhancing
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cultural self-identity and international influence. The dissemination of food culture is often embed-
ded in the process of commodity sales. Against this backdrop, e-commerce, with its convenience and
large user base, has gradually become an effective tool for economic development and cultural dis-
semination. The combination of e-commerce and local food culture is conducive to promoting local
economic development and enhancing cultural confidence. Neijiang beef noodles, known as the “top
snack of Bashu”, have profound cultural connotations. However, in today’s era of information glob-
alization, Neijiang beef noodles have difficulty realizing their economic and cultural value due to
issues such as distorted cultural connotations and weak brand awareness. This article addresses
these problems and proposes measures such as building cultural IP, strengthening technological
empowerment, and implementing differentiation. These measures are mainly achieved through the
modern expression of cultural value and cross-regional dissemination on e-commerce platforms.
By studying the e-commerce sales model of Neijiang beef noodles, this article analyzes the actual
difficulties in sales and derives corresponding development strategies. This aims to provide practi-
cal cases for the sales of food products and cultural dissemination in other regions, and ultimately
offer new ideas for the dissemination of Chinese culture.
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