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Abstract

This paper takes intangible cultural heritage (ICH) handicrafts as the research object to explore the
pathways and challenges of integrating elements of Chinese excellent traditional culture into e-com-
merce products, aiming to provide insights for the innovative development of traditional culture in
the digital economy era. The study first clarifies the trinity of “production-life-identity” in traditional
culture, the craftsmanship and cultural memory attributes of ICH handicrafts, and the logical trans-
formations in e-commerce contexts, including the digitization of dissemination channels, the narra-
tive structuring of presentation forms, and the enhanced audience engagement. It then analyzes the
pathways through which cultural elements are incorporated into e-commerce via product design,
brand building, and marketing communication. At the same time, it identifies challenges such as the
superficialization of cultural symbols, distortion due to standardization of craftsmanship, and insuf-
ficient digital capabilities of inheritors. Finally, the paper proposes strategies centered on cultural
value-driven product development, the enhancement of inheritors’ competencies, and a coordinated
approach involving government, platforms, and society.
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