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Abstract
Under the background of fierce competition in the e-commerce industry, promotional activities
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have become the core means for platforms to attract users and increase transaction volume. How-
ever, some platforms pay more attention to marketing investment than to benefit evaluation. This
paper clearly defines the research object as a full-category platform-based e-commerce, and focuses
on the financial benefit assessment and marketing strategy improvement of its promotional activi-
ties. Firstly, it defines that the financial benefit assessment should cover four contents: cost analysis,
income prediction and analysis, profit and cash flow evaluation, risk evaluation and management,
with quantifiable secondary and tertiary indicators set for each dimension; Then it sorts out four
common marketing strategies: price strategy, activity strategy, channel strategy and content strat-
egy; Finally, the improvement path of marketing strategy based on financial benefits is proposed,
including accurate positioning of target users, innovation of promotion activities, and optimization
of marketing channel combination. The research aims to provide a scientific evaluation system and
optimization direction for full-category platform-based e-commerce, help the platforms achieve
controllable costs, stable income growth, and enhance market competitiveness.
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