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Abstract

With the development of 5G and big data, people’s consumption habits and behaviors have been
subtly influenced. To explore the impact of live e-commerce marketing strategies on consumers’
impulsive buying behavior, this paper, based on the latest industry data in 2024, starts with the
definition and characteristics of impulsive buying behavior. It analyzes live e-commerce marketing

ESIH: . B AT 5 s A SEAT NS R B AC). TR 45T, 2025, 14(12): 2868-2872.
DOI: 10.12677/ecl.2025.14124187


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124187
https://doi.org/10.12677/ecl.2025.14124187
https://www.hanspub.org/

R

strategies such as trust-building, cognitive guidance, and interest stimulation, as well as the influ-
ence of external factors, such as anchor traits, scene atmosphere, and internal factors, consumers’
psychology, and cognition, on impulsive consumption, aiming to provide references for consumers
to make rational purchases.
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