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Abstract

Based on the technological development of the Internet, online shopping has become one of the
mainstream consumption modes, and the e-commerce industry has paid more attention to the de-
sign of product details page. This paper focuses on the application value of handwriting in e-com-
merce detail pages, and systematically discusses the rationality of handwriting intervention in e-
commerce detail pages by analyzing the problems existing in current e-commerce visual design. At
the same time, the paper analyzes the specific application forms of handwriting from three dimen-
sions: functional annotation, marketing rendering and atmosphere construction, and summarizes
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the significant advantages and main application principles in its application process. This study pro-
vides a new idea for the visual design of current e-commerce detail pages, and also provides some
theoretical support for the paradigm transformation of e-commerce visual design from functional-
ism to emotional design.
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Figure 1. Zhiweiguan gorgon fruit cake details page main picture
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Figure 2. Details page of Teastone ink red rose freeze-dried tea
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Figure 3. Details page of free orange county popular fragrance
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Table 1. The core application principles of handwriting in e-commerce details page
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