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Abstract

As national-level intangible cultural heritage (ICH) of the Uyghur ethnic group, Yingjisha pottery and
knives embody unique traditional craftsmanship and cultural memories. Driven by the dual forces
of the digital economy and rural revitalization, both have actively explored the integrated develop-
ment path of “ICH + e-commerce”, initially establishing a marketing model centered on live-stream-
ing commerce, training empowerment, and scenario linkage. However, due to weak operational ca-
pabilities, insufficient product adaptability, and lack of brand synergy, their market potential has
not been fully unleashed. Based on Bourdieu’s cultural capital theory, this paper adopts the “field-
habitus-capital” framework as its core analytical tool to systematically sort out the innovative prac-
tices of Yingjisha’'s ICH e-commerce. It reveals the transformation mechanisms of cultural symbols,
narrative logic, and identity recognition in digital marketing, and proposes a “talent-product-brand”
trinity optimization path to address existing bottlenecks. This study not only provides a practical
paradigm for the living inheritance of ICH among ethnic minorities but also offers theoretical refer-
ences for the digital monetization of cultural resources.
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