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Abstract

With the rapid rise of the digital economy, the field of consumption is undergoing a profound trans-
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formation—from material-oriented to experience-oriented, and from one-way communication to co-
creative interaction. The widespread application of digital technologies has reshaped traditional mar-
ket structures, turning consumers from passive buyers into creative and socially engaged value co-
creators. Drawing on theories of consumer society and practices of digital marketing, this paper ex-
plores the structural evolution, psychological characteristics, and behavioral logic of consumers in the
digital economy era, and analyzes the transformation of e-commerce marketing from a “productlogic”
to a “user logic” and “relationship logic”. The study argues that the digital economy not only recon-
structs consumption culture but also shifts marketing focus from traffic competition to value symbio-
sis. At the same time, issues such as technological overreach and platform monopoly pose challenges
to sustainable development. Future e-commerce marketing should return to a human-centered ori-
entation, balancing technological innovation with ethical responsibility, and establishing a new value
system grounded in trust, experience, and culture.
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