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Abstract

The Jiashi melon from Xinjiang is renowned as the “No. 1 melon in the world”, having gained popu-
larity in the market due to its unique quality and taste. However, in the context of the rapid devel-
opment of the e-commerce economy, Jiashi melons are confronted with issues such as insufficient
brand building and low adaptation to the e-commerce consumer market. This paper employs the
SWOT analysis method to systematically sort out the advantages, disadvantages, opportunities, and
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threats of the e-commerce marketing strategies for Jiashi melons, and proposes targeted marketing
strategies to promote the high-quality development of the Jiashi melon industry and provide useful
references for its development in the e-commerce field.
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