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Abstract

In response to the existing research that separately explores the visual and verbal elements in live-
stream marketing, this paper focuses on the fresh food e-commerce sector and systematically analyzes
the synergy mechanism of the two. Based on the observation of five typical accounts on the Douyin
platform, the study systematically sorts out the specific strategy combinations of visual and verbal
elements, and then distills three types of collaborative marketing models: trust-building, emotional
resonance, and value-driven. The research finds that the marketing effectiveness of fresh food live-
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streaming is rooted in the organic integration of visual and verbal elements, rather than the simple
superposition of the elements. This conclusion provides stratified and operational strategy guide-
lines for fresh food merchants with different market positioning.
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