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Abstract

Under the joint impetus of rural revitalization and the digital economy, agricultural product e-com-
merce has become an important way to enhance agricultural competitiveness and increase farmers’
income. This paper focuses on the triple leap of branding, analyzing the development logic and prac-
tical methods of agricultural product e-commerce from “local specialties” to “geographical indica-
tions” and then to “green IPs”. The research finds that this process has gone through three stages of
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value reshaping, from resource orientation to market orientation, and then to cultural orientation.
The first stage lays the foundation through the policy system of “Internet + agriculture”; the second
stage achieves standardization and quality premium with the help of rural e-commerce; the third
stage uses big data and artificial intelligence to promote cultural empowerment and high brand pre-
mium. This paper analyzes from three aspects: current situation and methods, multi-dimensional im-
pacts, and countermeasures and suggestions, and proposes comprehensive countermeasures such
as improving policy tools, strengthening standard construction, optimizing digital empowerment,
and talent cultivation, providing feasible solutions for the high-quality development of agricultural
product e-commerce branding.
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