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Abstract

In the context of the deep integration of digital economy and visual consumption, the main image of an
e-commerce product has become the core visual element that influences consumer decision-making.
This paper, from a theoretical research perspective, systematically reviews the relevant theories on
the aesthetic quality of e-commerce product main images, perceived value, and willingness to pay. It
clarifies the four core dimensions of the aesthetic quality of main images: composition, color, texture,
and creativity, as well as the three dimensions of perceived value: function, emotion, and social aspects.
Through theoretical deduction, a chain-like analysis framework of “main image aesthetic quality —»
perceived value (function/emotion/social) - willingness to pay” is constructed to deeply explore the
connotation definition and dimension characteristics of each core concept and analyze the limitations
of existing research in terms of empirical support, literature accumulation, and variable measurement.
Finally, specific directions for future empirical research and theoretical deepening are proposed,
providing theoretical references for e-commerce enterprises’ visual marketing practices and laying
the foundation for subsequent related empirical studies.
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