E-Commerce Letters TR 55V, 2025, 14(12), 5361-5365 Hans X
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124497

HEMELBINEFHSHEFEREFER

xR, RET
FHETRSE R, i

ks H B 20254F11H13H; FHBEM: 2025412 H1H; KA HB: 2025412 H31H

wm B

FEEHETHFHRAKR, HERACBOVTERITH A RME LA fk 051 %, R, ZE0KI5F
RGBS ERETHSR “RBHE” BRNL, BATERZEENNBMTES . ACHAMEMER T IE
HERGHHEARR, BURERIACHE. KMELIE D RASBARE T T RGRK. LR
B, ASCGREBT =4 “MERCIRBERS” HERER. SEXEEERZNLRKERTEIA,
B XNERA S BRETFEMSISMMELEIZR. ERAET TR, ik, wRstSt
SN LR, FERESNEZZ SRR S KA B, ALAESHEERPE. AXEEAN
T—RETFRFEERAN TS PRI K E RV A KR TT 1.

Xiid

RTHS, HERG, MMELE

Developing a New Paradigm for Value
Co-Creation in E-Commerce
Recommendation Systems

Qiang Guo, Hongyu Wei

Business School, University of Shanghai for Science and Technology, Shanghai

Received: November 13, 2025; accepted: December 1, 2025; published: December 31, 2025

Abstract

With the deepening development of e-commerce, recommendation systems have become the core
engine for platforms to improve user experience and business efficiency. However, current re-
search and practice focus excessively on optimizing the “precision” of recommendations, falling into
an involutionary competition driven by technological supremacy. This paper critically reviews the
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paradigm limitations of existing recommendation systems, pointing out their shortcomings in re-
specting user character, creating long-term value, and promoting social welfare. Based on this, this
paper proposes a theoretical framework for a “value co-creation recommendation system”. This
framework redefines the recommendation system from a one-way information filtering tool to a
dynamic value co-creation space connecting users, merchants, and platforms. It emphasizes pro-
moting a balance between short-term transaction efficiency and long-term user loyalty, as well as
business profits and social responsibility, through four core dimensions: interpretability, control-
lability, sustainability, and sociality. This paper aims to provide a new theoretical perspective and
development direction for the design and evaluation of next-generation e-commerce recommenda-
tion systems.
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