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Abstract

With the rapid development of e-commerce, surrounding purchase has emerged as a prominent
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online consumption pattern. This study analyzes the characteristics, formation mechanisms, impacts
on e-commerce platforms, and corresponding optimization strategies of surrounding purchase be-
havior. The findings reveal that surrounding purchase arises from information asymmetry in
online shopping, characterized by planning, high return rates, and identifiability. Its formation is
jointly influenced by consumers’ risk aversion needs and platforms’ return policies. This behav-
ior imposes high cost and operational pressures on e-commerce platforms, primarily reflected in
increased reverse logistics costs, elevated complexity of inventory management, and challenges re-
lated to consumer privacy. To address these issues, this paper proposes optimization solutions
from four dimensions: pricing mechanisms, product presentation, marketing strategies, and policy
systems. Specifically, the solutions include establishing dynamic pricing systems, optimizing
product display, implementing precision marketing, formulating relevant policies, and building
regulatory mechanisms, aiming to promote the sustainable development of the e-commerce indus-
try.
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Figure 1. Conceptual model of bracketing purchase behavior
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