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Abstract

This paper is based on Marxist political economy theory and focuses on cross-border e-commerce
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as a core vehicle, analyzing its current role in promoting the cross-cultural dissemination of cultural
products, along with practical issues and optimization suggestions. Cross-border e-commerce is
breaking down geographical barriers and transcending spatial and temporal constraints with un-
precedented efficiency, providing a stage for the display and trade of diverse cultures, and objec-
tively facilitating the transnational trade of cultural products. However, in its operation, driven by
the inherent profit-seeking motive of capital, there is an excessive pursuit of profit maximization.
This leads to a homogenization tendency in cultural products, where distinctive cultural elements
are simplified or even eroded. Furthermore, capital entities that control dominant cross-border e-
commerce platforms can easily reinforce specific cultural exports through methods like algorithmic
recommendations and traffic allocation, exacerbating the risk of cultural hegemony and squeezing
the dissemination space for vulnerable cultures. In response to these issues, it is necessary to adopt
a dialectical view of the dual impact of cross-border e-commerce on the cross-cultural communica-
tion of cultural products. While leveraging its digital efficiency to broaden cultural transmission
channels, we must remain vigilant against the erosion of cultural diversity caused by the disorderly
expansion of capital.
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