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Abstract

In the context of the rapidly developing digital economy, live-streaming commerce has emerged as
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a new marketing model that integrates communication and transaction, reshaping both consumer
decision-making paths and enterprise communication logic. Guided by the 4C marketing theory,
this study analyzes the mechanism of scenario-based marketing in live-streaming commerce from
four dimensions: Customer, Cost, Convenience, and Communication. The research finds that sce-
nario-based marketing effectively promotes consumer conversion and enhances brand value by ac-
curately identifying consumer needs, optimizing decision-making costs, improving transactional
convenience, and strengthening emotional communication. However, the current industry still
faces several challenges, including severe scene homogenization, superficial application of technol-
ogy, and weak emotional connections between brands and consumers. To address these issues, this
paper proposes three optimization paths: in content, brands should explore cultural connotations
and life scenarios to foster differentiated innovation; in technology, they should enhance technolog-
ical empowerment to build immersive experiential spaces; and in operation, they should strengthen
emotional communication and community relationships to improve user loyalty. This study aims to
provide theoretical support and practical insights for the innovative development of scenario-based
marketing in live-streaming commerce, promoting its transformation toward content-driven, expe-
rience-oriented, and relationship-focused sustainable growth.
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