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Abstract

Against the backdrop of the “14th Five-Year Plan for Cultural and Tourism Development” promoting
the digital cultural and tourism innovation project, this paper focuses on the impact of the digital
economy on the cultural and tourism industry for research. Firstly, it analyzes the internal logic of
the digital economy achieving model innovation through technology-driven and ultimately enabling
value reconstruction to empower the cultural and tourism industry. Then, it explores the new
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opportunities brought by the digital economy to the cultural and tourism industry in dimensions
such as product experience, industrial format, and marketing market. Meanwhile, it points out the
challenges faced by the industry development in aspects such as data, infrastructure, and talents,
and proposes corresponding countermeasures from the perspectives of policy, enterprises, and tal-
ents. Finally, it clarifies the future development trends of Al, metaverse, and “digitalization + green-
ing”, and proposes directions for in-depth research in the future, such as digital cultural and tour-
ism ethics.
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Table 1. Core indicators of the domestic tourism market (2023~2024)
= 1. BN AL IEAR(2023-2024 4F)

otz 2023 4 2024 4 Glea:1
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Table 2. Comparison of urban and rural tourism consumption (2024)
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Table 3. Key indicators of the cultural and tourism industry (2015~2024)
= 3. SOHRAT Al K EBIERR(2015~2024 £F)

£ M1 TT) Gl=e: ] ANV BB (K) Gz
2015 4427.7 - 3191
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Table 4. Data on intangible cultural heritage industries
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