E-Commerce Letters TR 55V, 2025, 14(12), 3546-3553 Hans X
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124274

YFLFMae T2 HEE SR E =

K
WARBEFAREEAREG, IR 5

v

Weks H . 20254F11 120 FHER: 20254F11 250 & A EHBE: 20254F12 H22H

wm B

AHFLFERTREPERBOTERT, 2B SO v EE R THNEE AR, RERTAZIN
BB B LARE . AT B AR TUX — B RACRHMER R ARRIL. TR, LR A& S i i 35 ) 3
M. B IR AR E T AR R, S A ETE R SE RS, WEREE M. AR
#. MEEHERRTHERRNESRERITON . ZEHAMEH R ERLRETHAR. XMINFREH
ROBRARERAKNSR, BERTHETZNETER. KK, WETFSTE—PRENFEBE M
WRR, MEEERKEH SR, UATHERELR, RETHRENERR.

Xiid

HTHE%, JFasr, i/, WEEE, BEEL

A Study on the Segmentation of Generation
Z’s Oil Painting Consumption under the
Empowerment of the Digital Economy

Kezhe Zhang

School of Art, Shandong Jianzhu University, Jinan Shandong

Received: November 12, 2025; accepted: November 25, 2025; published: December 22, 2025

Abstract

Against the backdrop of rapid development in the digital economy and e-commerce, Generation Z
has gradually emerged as a significant force in the oil painting consumer market, exhibiting distinct
segmented characteristics in their consumption behavior. This study aims to explore the specific
manifestations of these segmented characteristics, their formation mechanisms, and their impact
on the traditional oil painting market. By analyzing relevant market data reports and examining
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real-world case studies of Gen Z's oil painting consumption, this study conducts a multidimensional
analysis covering consumer stratification, technological underpinnings, the role of online marketing,
and shifts in market supply and demand. The stratification of Gen Z’s oil painting consumption
arises from the combined effects of digital technology, cultural identity, and consumer psychology,
reshaping the market’s supply-demand dynamics. Moving forward, the oil painting market must
prioritize addressing the personalized demands of distinct consumer segments while fostering greater
interaction and exchange between these groups. This approach will help dismantle segment barri-
ers and promote a healthier, more balanced market development.
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