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Abstract

This paper discusses the economic development in the culture tourism e-commerce domain which is
greatly led and prompted by economic changes due to digitization. Firstly, it describes how deep
digitization allows cultural tourism e-commerce to move from “online ticketing” to “online ticketing”
and forms an entirely new era. In this process, four significant models have evolved: Experience Econ-
omy Digitization Model, Content Economy Industrialization Model, Data Economy Monetization Model,
and Platform Economy Economization Model. The transformation is based on 4-dimensional evolu-
tionary logic: digital infrastructure, generational change of consumer behavior, deep immersion of
technological integration and social dissemination of content format. However, there are also lots of
entangled challenges including disenchanted experience due to digital addictiveness, flattening cul-
ture for dominating algorithm, ecosystem imbalance because of monopolizing data, regional dispar-
ity intensifying as deep digital gaps emerge, ethical issue caused by privacy infringements. In response
to such problems, sustainable pathways should be adopted in order for cultural tourism e-commerce
to create digital literacy education system, optimize algorithmic recommendation mechanism, foster
open platform ecosystem, bridge digital gaps and perfect the data governance frameworks. We call
for maintaining dynamic balance between taking full advantage of technological convenience and ex-
periencing real emotions, between getting benefits out of algorithms and caring about people, and
meanwhile pursuing higher returns of commercial value and better protection of cultural heritage’s
original features to optimize the structure and rebuild the value.
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