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Abstract

Against the backdrop of the digital age, the protection, inheritance, and market expansion of intangible
cultural heritage (ICH) products face dual challenges. The convergence of Al technology and e-
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commerce platforms offers innovative pathways for their digital marketing. This paper focuses on ex-
ploring Al-empowered digital marketing practices for ICH products on domestic e-commerce plat-
forms. It first outlines the core Al technologies and the current state of digital marketing for ICH prod-
ucts, examining Al's impact on marketing efficiency, models, and cultural dissemination. Subsequently,
specific marketing pathways are formulated across three dimensions: intelligent product selection and
development, smart marketing promotion, and automated customer service. Concurrently, practical
challenges such as data security concerns, potential misinterpretations of cultural connotations, and
shortages of multidisciplinary talent are examined. Countermeasures including technological innova-
tion and talent cultivation are proposed. Al technology can permeate the entire marketing process of
intangible cultural heritage products, facilitating the seamless integration of cultural preservation and
commercial value. This approach provides theoretical guidance for the high-quality development of
the intangible cultural heritage industry in the digital era.
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