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Abstract

In the era of the digital economy, the transformation of marketing models across various industries
has accelerated, with online marketing emerging as a critical pathway for enterprises to expand
their markets. Based on 19 core literatures covering 13 industries, and supported by theories such
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as the 4C framework and Integrated Marketing Communications (IMC), this paper analyzes the cur-
rent status of online marketing across multiple sectors—characterized by the popularization of
online channels, initial technological penetration, and uneven industrial maturity. It identifies com-
mon pain points including shortages of talents and technologies, as well as obstacles in brand build-
ing and channel development, and further proposes targeted core strategies for fields such as ag-
ricultural product e-commerce, traditional enterprises, and cross-border e-commerce. The study
points out existing limitations such as the lack of cross-industry comparisons and insufficient in-
depth research on certain sectors. Future research should strengthen cross-industry analysis, deepen
investigations into segmented fields, focus on the application of emerging technologies and the con-
struction of long-term mechanisms, thereby providing support for theoretical improvement and
enterprises’ digital transformation.
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