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Abstract

In the context of the global digital wave, e-commerce has become an integral part of consumers’
daily lives. With increasingly fierce market competition, e-commerce platforms and enterprises are
continuously exploring more effective marketing strategies to attract and retain consumers. However,
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consumer decision-making is not entirely rational and is often driven by deep-seated psychological
mechanisms. The life history theory from the perspective of evolutionary psychology provides a ro-
bust theoretical framework for understanding differences in consumer behavior. This paper sys-
tematically explores the conceptual connotation of life history strategies, their mechanisms of in-
fluence on consumer behavior, and provides an in-depth analysis of their multidimensional impli-
cations for e-commerce marketing strategies, aiming to offer theoretical support and practical guid-
ance for precision marketing in the e-commerce environment.

Keywords

Life History Strategy, E-Commerce Marketing, Evolutionary Psychology, Consumer Behavior,
Precision Marketing

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8
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(8]0 TXAHEME L FEA DM A 1 A BUR F (AN 5 B I BRI [8]), IETRZI 3G 1 Ho OB 54T 9RFHIE,
BN FER RS BRI MIr=F[8]. (EANERNA, Adr LIRS & h B EATIE,
AMATE AR 5 B B PR AR A th m] B HeSEms ™ AL TR, (EIX AR AR AR B — % BRI R 9] -
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