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Abstract

This study examines the paradox of “grass-planting” and “grass-uprooting” in social media influencer
marketing, identifying trust as the core determinant. Research reveals that successful “planting” relies
on precise influencer-brand alignment, authentic content, and seamless conversion, while “uprooting”
stems from false claims, over-commercialization, and poor product quality. A tripartite sustainable
framework involving brands, KOLs/KOCs, and platforms is proposed, providing theoretical and prac-
tical guidance for enhancing marketing effectiveness and safeguarding consumer trust.
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