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Abstract

With the deep penetration of digital social media, e-commerce platforms are undergoing a structural
transformation from “transaction fields” to “meaning fields”. As a typical “community + e-commerce”
platform, Xiaohongshu has transformed commodity consumption into symbolic interaction practices
through symbolic operations, reshaping the consumption meaning system of contemporary youth.
This paper, based on the theoretical framework of Symbolic Interactionism and combining the media
characteristics and content ecology of Xiaohongshu community, systematically analyzes the produc-
tion, interaction, and reconstruction mechanisms of commodity symbolization. The study finds that
Xiaohongshu’s marketing mechanism is not simple information transmission, but achieves a meaning
transition from functional consumption to symbolic consumption, and from individual choice to com-
munity identity through the triple path of “note narrative-interaction ritual-community identity”. In
this process, platform algorithms, as a key non-human actor, deeply intervene in and reshape the pro-
cess of symbolic interaction. Brands, KOLs, and ordinary users jointly construct a dynamic symbolic
interaction network, in which commodities are endowed with multiple symbolic values such as iden-
tity representation, emotional connection, and cultural capital. Based on the analysis, this paper pro-
poses strategic paths including constructing symbolic narrative systems, building interaction ritual
chains, cultivating cultural communities, and technologically empowering deep interaction, aiming to
provide new analytical perspectives for brand practices in social e-commerce and digital marketing
theory.
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