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Abstract

With economic globalization and China’s high-quality development, Chinese Internet enterprises
S IRER

XESI: EEML FNE S E IR CD]. BT RS IEE, 2025, 14(12): 6999-7009.
DOI: 10.12677/ecl.2025.14124700


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124700
https://doi.org/10.12677/ecl.2025.14124700
https://www.hanspub.org/

EF, WNE

have thrived. Leading ones actively pursue cross-border mergers and acquisitions to boost compet-
itiveness and expand international market share. However, these mergers and acquisitions are af-
fected by local factors, which may lead to risks and reduce efficiency. So, based on merger and acqui-
sition theory, it's crucial to comprehensively evaluate enterprise performance before and after
cross-border mergers and acquisitions using financial and non-financial indicators. In 2016,
Alibaba’s acquisition of Lazada attracted widespread attention. This paper explores the effects of this
cross-border merger and offers suggestions for Chinese Internet companies’ overseas investments.
It combines qualitative and quantitative methods to analyze the Lazada acquisition in the macro and
industry environment, explores synergy effects, and assesses its effectiveness from financial and
non-financial aspects. The research reveals that Lazada has a significant positive impact on Alibaba’s
performance, enhancing its profitability and competitiveness. Finally, the results have guiding sig-
nificance for Chinese Internet e-commerce enterprises’ overseas investments.
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Table 1. Debt paying ability data of Alibaba’s acquisition of Lazada from 2014 to 2022
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Figure 1. Trends of current ratio and quick ratio of Alibaba from 2014 to 2022
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Figure 2. Changes in Alibaba’s debt-to-asset ratio from 2014 to 2022
B 2. FMEEE 2014 F£~2022 FEZRRETHIER

Pt AT DLAERT H B B B W Lazada J5, SEIARAARBE /A WL G e 8 200 B 08t m, Sk
PEfRRE IR
4.1.2. EEBEEHES

B BT L L LS [ IR Lazada [ IS 68 AT 08T, BB ANRFRIEATHT R SR R R
SRR, 0 2 BiR.

¢

Table 2. Alibaba’s operating capability financial indicators in 2013~2022
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Figure 3. Alibaba operating profitability trend chart in 2014~2022
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Table 3. Financial analysis of Alibaba’s profitability from 2014 to 2022
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Figure 4. Trend chart of selected profitability metrics for Alibaba in 2014~2022
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3 4.2014~2022 FRE BB L REENIERR

22 21 20 19 18 17 16 15 14
BN IEKE %) 183 18.93 0.72 35.26 50.58 58.12 56.58 32.68 0.45
HFE K R (%) 1692  —58.66 0.77 70.03 37.12 46.75  —42.17  193.13 3.93

RIS [FIFENGI 2204

I 2014~2022 4Ef LR R RE J1dabnk, 4wl tbias i, WE s,

70 250
60 200
50 150
40 100
30 50
20 0

10 -50

0 — —_— — —-100
22 21 20 19 18 17 16 15 14

- A KE (%) — R (%)

Figure 5. Alibaba development capability trend chart in 2014~2022
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Figure 6. Alibaba stock price trend chart before and after the acquisition
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