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Abstract

With the rapid development of short videos, live streaming, and content communities, e-commerce
platforms have become important channels through which young parents access parenting knowledge
and purchase online courses. Drawing on customer value theory, this study develops a “reach-
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conversion-retention-growth” framework from a user-journey perspective and examines how emo-
tional, functional, and relational values operate at different stages of the learning and decision-mak-
ing process. Contextualized content and algorithmic recommendation jointly shape demand activa-
tion and initial reach; professional presentation, interactive communication, and social proof serve as
key cues for users’ functional evaluation; actionable content and accompanying support facilitate the
accumulation of experiential and relational value; and a diversified content matrix together with
brand trust fosters extended user relationships and long-term growth. Based on these insights, the
paper proposes strategies for optimizing content design, interaction mechanisms, course structure,
and user support, and further discusses platform-level improvements in algorithmic governance and
content responsibility. The analysis offers a structured perspective for understanding value for-
mation in parenting courses on e-commerce platforms and provides practical implications for en-
hancing platform governance and course provision.
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