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Abstract

E-commerce live streaming is reshaping the marketing landscape as an emerging business model.
This paper examines its development and analyzes its impact on consumer psychology and behav-
ior. It identifies three key drivers of consumer decisions: the trust built by streamers’ influence, the
price advantages and urgency in the live room, and the crafted immersive experience that sells an
“ideal self’. While these elements boost purchase intent, they also risk impulsive buying. Conse-
quently, this paper advocates for fostering rational consumer awareness, a long-term value mind-
set, and clear financial planning. This empowers consumers to navigate complex marketing and
transition from passive acceptance to rational decision-making.
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Figure 1. Development timeline of e-commerce live streaming
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