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Abstract

Amid the macro backdrop of the digital economy and low fertility rates, short video platforms rep-
resented by Douyin and Kuaishou have evolved into comprehensive e-commerce ecosystems that
integrate content dissemination, community interaction, and commercial transactions. Parenting
short videos, as a key vertical within this ecosystem, not only shape individuals’ perceptions of fam-
ily and child-rearing but also profoundly influence young people’s expectations of family finances
and fertility decisions through their embedded consumer guidance and economic activities. This
paper systematically explores the “double-edged sword” effect of parenting short videos on individ-
ual fertility intentions and their underlying mechanisms. At the same time, the study further points
out that the core mechanisms of the platform economy—such as algorithmic recommendations, KOL-
driven sales, and content-based e-commerce—play a crucial moderating role in this process. They
not only amplify specific narratives but directly couple parenting perceptions with consumer deci-
sions. Therefore, understanding the impact of parenting short videos on fertility intentions must be
situated within the operational logic of the platform economy. The conclusions of this paper provide
important theoretical basis and practical insights for e-commerce platforms to optimize content
governance, balance commercial value with social responsibility, and for government agencies to
design fertility support policies based on digital ecosystems.
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