E-Commerce Letters 17 Rj%5i¥ig, 2025, 14(12), 6326-6332 Hans X0
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124617

HBREAALERAIGOR THERE
EHHNEFBES K ARE

&
PR SAR AR AR, V195 Ml

E
33

Weks . 20254F12 40 FHBER: 20254F12H18H; & T H: 20254F12 A31H

HE

%45, LAChatGPT. MidjourneyZ ARE A RN LEE(AIGO) EEEEBFAREFSHPREN
Ko FXETREEHELERRERZBE(TAM), HHESEETRENEEHTHNEETBREAR. &
MRFRAL. AP ESTBRAREES, RHAIGCREETH=8%E. —& “ANWBRE” HAEE3ML
EFEPIHI CAREARE; —RETAEBMAMEERES R URFHAER; ZREBLMANITERAX LA
DR PR, BEXNFL. AFERERASLS HOESRBRFSIESY, A CRIFAIGCERF
ERBZRERA PS5 FHIAE, FAFRIHER. BEAHSEENFISEARR, FRIGES
EEREW, AREEVBENEERERR SRS E.

KA

ARANTERAIGC), RERE, MEEH, HALREE, BAEX

Innovative Pathways and Risk Regulation in
Sports Event Network Marketing Driven by
Generative Artificial Intelligence (AIGC)

Jia Wang

School of Physical Education, Nantong University, Nantong Jiangsu

Received: December 4, 2025; accepted: December 18, 2025; published: December 31, 2025

Abstract

Currently, generative artificial intelligence (AIGC), represented by models like ChatGPT and Midjourney,
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is reshaping digital content production and user interaction. Based on network marketing theory and
the Technology Acceptance Model (TAM), this paper analyzes bottlenecks in traditional sports event
network marketing, such as high content production costs, homogenized marketing materials, and
insufficient immersive user interaction. It proposes three AIGC-enabled strategies: first, a “human-
machine collaboration” automated content production mechanism to reduce costs and increase speed;
second, personalized precision distribution based on large language models to improve conversion
rates; and third, immersive interactive experiences integrating virtual and real elements to enhance
user engagement. Through empirical analysis of typical cases involving F1, sports event highlights,
and advertising creation, this paper validates the effectiveness of AIGC in enhancing communication
efficiency and user participation. Simultaneously, it identifies significant challenges related to intel-
lectual property, brand compliance, and ethical regulation, offering governance and practical recom-
mendations to provide theoretical and practical references for the digital transformation of the sports
industry.
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