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Abstract

With the rapid development of Internet technology, e-commerce economy has become an important
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part of social economy, but the problem of false propaganda is inevitable, and the false propaganda
of e-commerce platform affects the legitimate rights and interests of consumers. First of all, based on
the analysis of the main problems highlighted by the e-commerce platform in practice, it is clear that
the false propaganda forms of the e-commerce platform are complex and diverse and the supervision
is insufficient, and its responsibility identification is still ambiguous. Secondly, it clarifies the legal ap-
plication dilemma of false publicity on e-commerce platforms. Finally, it puts forward the correspond-
ing legal advice and countermeasures. To effectively address the legal application and comprehensive
governance of false advertising on e-commerce platforms, only by perfecting the existing legal sys-
tem, clarifying the review responsibility of the platform and strengthening the protection of consum-
ers’ rights and interests, can a sound legal supervision system be formed. For the healthy development
of e-commerce platform and e-commerce economy, it has provided more solid legal protection for the
protection of consumers’ rights and interests.
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