E-Commerce Letters H1-7 Rj%5i¥iL, 2025, 14(12), 6344-6350 Hans X0
Published Online December 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124620

T BB RE T 22 45 Sn R R R R 51

HER, SWH
WIT B T k22 05 0 3 S4B, WivT Ao

Weks . 20254F12 40 FHBER: 20254F12H18H; & T HI: 2025412 A31H

R

ASCR AR T PR REWTTL 22 2 R O SEBRBR AR I . WL LZAR BT SNWRAEE T EMEK, £
AR TGRS EE R, AR REERIIE SN ERAA R B UR R G SR,
BEUiR A AR SR EBESEARGI SN L uAIFERE, KIER T 6 ARLA UL E,
MBVIRAE RGER, HUKREHE. NTEREEAREN LB ST LiaT kK sEiR
Bl RAERFREAEBEERLAANE. RIABERSE ) SRLELRERFRRBIER, AHhEE
Sl KSR R R M E R SE 5L BRAEE.

XK ia
WL, HrPls, MR, KBRBR

Study on the Path of Zhejiang Silk Brand
Renewal Empowered by Digital
Technology

Yiwen Du, Lijing Gao

School of Marxism, Zhejiang Sci-Tech University, Hangzhou Zhejiang

Received: December 4, 2025; accepted: December 18, 2025; published: December 31, 2025

Abstract

This paper focuses on the research of practical paths for revitalizing Zhejiang silk brands empowered
by digital technology. As an important carrier of excellent traditional Chinese culture, Zhejiang silk
boasts a thousand-year-old cultural heritage and craft inheritance, yet its brand building still faces
practical challenges such as insufficient transformation of cultural value and lagging digital devel-
opment. The study proposes diverse innovative paths, including narrative empowerment, scene
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reconstruction and technical engine support, which rely on digital platforms to spread silk cultural
stories, construct immersive consumption experiences, and drive the full-chain upgrading of the in-
dustry with technologies such as big data and artificial intelligence. Combined with practical cases
ofleading enterprises in the industry, it demonstrates the key role of digital technology in activating
the cultural value of traditional silk and enhancing brand competitiveness and commercial transfor-
mation efficiency, providing theoretical reference and practical experience for the digital transfor-
mation of historical classic industries.
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