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Abstract

To address the issue of homogeneous price competition in live-streaming apparel commerce, this
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study aims to eliminate price interference and thoroughly investigate the independent impact mech-
anisms of streamers’ non-price factors (comprising seven dimensions, including popularity and pro-
fessionalism) on consumer attraction, thereby identifying the key drivers of user decision-making.
A theoretical model was constructed based on the Stimulus-Organism-Response (S-0-R) framework
and the Source Attractiveness Model. Data were collected through a questionnaire survey with 321
valid responses and analyzed using SPSS and AMOS for reliability and validity tests, confirmatory fac-
tor analysis, and structural equation modeling (SEM). Variable relationships and research hypoth-
eses were examined using a Pearson correlation matrix. Empirical results demonstrate that profes-
sionalism, credibility, popularity, personal image, interactivity, empathy, and streamer attractive-
ness collectively exert significant positive effects on consumer attraction. This study reveals that in
price-neutral scenarios, professional trust and interactivity constitute the core elements for captur-
ing consumer interest, effectively addressing the research problem of how non-price factors influence
target consumers’ attraction to apparel streamers. It is recommended that businesses shift from pur-
suing “influencer celebrities” to cultivating “expert-style” streamer personas, thereby providing pre-
cise practical guidance for optimizing live-streaming content in the industry.
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Table 1. Definitions and sources of streamer characteristics
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Figure 1. Theoretical model of the impact of apparel streamer characteristics on attractiveness to target consumer groups
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Table 4. Variable reliability analysis results
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Table 9. Summary of correlation test results
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1

1
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FE: *p<0.01.
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Table 10. Regression analysis of the impact of apparel streamer characteristics on target consumer attraction
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Table 11. Summary of mediation effect test results
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