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Abstract

As online shopping becomes increasingly prevalent among secondary school students, irrational
consumption behaviors such as conspicuous consumption and peer comparison have become fre-
quent. Existing research has primarily explored their causes and countermeasures through person-
ality, emotional, and environmental factors, with limited attention paid to the influence of mindset.
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This study examines the role of growth mindset in shaping secondary students’ online shopping
behavior. It posits that growth mindset—which emphasizes the developability of abilities through
effort and prioritizes long-term growth over external labels—aligns with the self-discipline and dis-
cernment required for rational consumption. This alignment may help curb competitive impulses
and reduce impulsive spending, offering a novel perspective for guiding secondary students toward
rational consumption.
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