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Abstract

With the in-depth development of e-commerce, content e-commerce platforms (such as Xiaohongshu,
Douyin, and Bilibili) have emerged as pivotal forces reshaping the marriage and dating consump-
tion views of Generation Z college students. Based on e-commerce theory and integrating a psycho-
logical perspective, this review provides an in-depth analysis of the shaping mechanisms by which
content e-commerce platforms influence college students’ marriage and dating consumption views
through scenario-based, content-driven, community-oriented, and data-driven approaches. The study
reveals that content e-commerce platforms not only impact consumption behaviors through commer-
cial logic but also deeply integrate into the marriage and dating lives of college students by activat-
ing psychological mechanisms such as social comparison, emotional connection, and self-construc-
tion. This influence exhibits notable bidirectional construction characteristics: platforms define the
material scripts of an “ideal marriage and dating”, while college students’ consumption behaviors, in
turn, shape the supply ecosystem of the platforms. By integrating e-commerce operational logic with
psychological theories, this paper offers a novel perspective for understanding the transformation of
marriage and dating consumption in the digital age and provides constructive suggestions for future
research directions.
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