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Abstract

The digital wave is constantly advancing, and intelligent technology has brought profound changes
to various fields of society. Content e-commerce, as a distinctive business model of new retail, is
undergoing a deep transformation in its commercial operation mode due to intelligent technology.
This article mainly analyzes the key impacts of intelligent technology on the transformation of con-
tent e-commerce’s business model, and explains the underlying principles, practical methods, and
future development trends. The article will begin by explaining how intelligent technology has driven
content e-commerce to upgrade from the previous forms of product display and transactions to per-
sonalized recommendations, precise promotions, and immersive shopping experiences. Such changes
have significantly enhanced user loyalty and purchase conversion rates. Intelligent technology has
encountered many obstacles during this transformation process, such as data security and privacy
protection issues, doubts about the transparency and fairness of algorithms, and disputes over tech-
nical ethics. These are the main factors hindering the good development of intelligent technology.
In response to these challenges, this article will provide comprehensive solutions, hoping to create
an efficient and secure content e-commerce environment. The analysis in this article aims to pro-
vide useful references and inspirations for relevant practitioners, helping the content e-commerce
sector achieve healthy and sustainable development.
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