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Abstract

The rapid development of the live-streaming e-commerce industry has been accompanied by numer-
ous false advertising practices. The vague identification of liability subjects and the lack of sharing

SCES| PR B SR E AL M SR AR S R D). TR 551, 2025, 14(12): 6775-6779.
DOI: 10.12677/ecl.2025.14124673


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14124673
https://doi.org/10.12677/ecl.2025.14124673
https://www.hanspub.org/

rules are the core obstacles to dispute resolution. Based on regulations such as the Electronic Com-
merce Law and the Advertising Law, as well as judicial practice, this paper classifies liability subjects
into settled merchants, anchors, MCN institutions, and live-streaming platforms, and clarifies the cri-
teria for identifying the legal status of each subject. Combining the principles of fault degree, behav-
ioral participation, and interest correlation, it analyzes the applicable scenarios of joint and several
liability and proportional liability. Aiming at the current insufficient adaptability of rules, it proposes
improvement suggestions, including constructing a typed identification system, a gradient liabil-
ity sharing rule, and a collaborative guarantee mechanism, so as to provide theoretical support and
practical guidance for the governance of false advertising in the e-commerce industry and the protec-
tion of consumers’ legitimate rights and interests.
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